Madrid, April 6, 2010

Spain Gourmetour Flourishes at World Food Media Awards

The Spanish publication won a Gold Ladle at the 2010 Le Cordon Bleu World Food Media Awards
Le Cordon Bleu awarded Spain Gourmetour a Gold Ladle for Best Food Magazine.  This is the first time a Spanish publication has received top prize at the World Food Media Awards, which has taken place every two years since the competition began in 1997.

Monica Brun de Quevedo, Market Analyst at the Commercial Office of Spain in Sydney, Australia, accepted the award from British Chef Rosemary Shrager and World Food Media Awards Jury Chairman, Ian Parmenter during an awards ceremony held in Adelaide on May 3rd.   
This edition saw more than 700 candidates from Australia, Europe, Asia and America competing in 24 categories covering magazine, newspaper, television, radio, websites and books. While English-language media prevailed, only five awards fell on publications from non-English speaking countries (Austria, Cambodia, Slovenia, Spain and France). 

The World Food Media Awards are presented by Le Cordon Bleu, an organization founded in Paris in 1895 and currently active in more than 20 countries.  With over 30 international schools attended each year by more than 20,000 students, Le Cordon Bleu is committed to research, development and teaching gastronomy and tourism.  
The Spanish Institute for Foreign Trade (ICEX) has been publishing Spain Gourmetour magazine since 1986 as a vehicle to promote Spanish food, wine, gastronomy and tourism in foreign markets.  With a quarterly circulation of 25,000 copies in English, 8,800 in German, 5,100 in French and 5,250 in Spanish, Spain Gourmetour is distributed abroad free of charge through the Commercial Offices of the Embassy of Spain, to importers, distributors, buyers, hotels, restaurants, specialized press and public and private organizations. 
For further information see: http://www.worldfoodmediaawards.com/media_release_05.html
